Yuppie Scum or Scuppie Yum?

By GersH KUNTZMAN

Don’tjudge Charles Failla by his pinstripes or
his keen business acumen. Don't judge him by his
aste fur the finer things in life, like pilot lessons
and fancy coffees. Don't even judge him by the
clectronic organizer he quickly whips from his
pocket every time he gets an idea which can make
him more money.

Well, actually, go ahead and judge Charles
Failla by all those things. Afier all, he'sa Yuppic—
and he's not ashamed of it cither. .- -

That's because Failla, an Upper West Sider
. who works 2 a fundraiser for the Metropolitan
. Opera among other segments of New York's high
life, i not your average money-hungry urban
professional.

Oh, he's money-hungry all right, bur he
tempers his drive with a surong sucial conscious.
That makes him, he says, a Scuppie.

; “Hey, the "80s are over,” Failla said, downing
. acappuccina recently. *Scuppies siill want o make
moncy, but we want to do it without screwing over
people. In the Y05, peuple and corporations will
act athially and environmentally because that's
where the money will be.”

' Failla, who's sunk several thousand dollars of
~ hisown money into his crusade, hopes to make his
moncy ofTthe salesofhis Scuppie poster (sce inset),
" t-shins and a future book deal (all printed on
bivdegradeable material, of course). And if the

world’s sucial consciousness is raised by hearing

about the Scuppie, all the betrer.

“I want this to be perfectly clear,” he said.
“I'm not in this because I'm this warm and fuzzy
guy who wants 1o save the world. My top goal is to
make moncy. Number two is gain a fecling of
accumplishment for mysell. And number three is
t promote the idea of sucially conscious Yuppie-
ism. But I'm no hypocrite, that's definitely num-
ber three.”

And Failla’s not naive enough to think thata
few Scuppie posters being sold at Bedlamn Bar are
going to change the world. But like an Farth Day
rock concen, Failla's posters may plant a seed of
sucial conscious in peoples’ heads.

“Sure, after Farth Day, people still left trash
all over the place, but they also left with a subtle
sense of environmentalism,” Failla said. “So that
next time they went into a store to buy one item,
something inside them said, ‘I don't need a bag’
when the clerk offered one. That's a big change of
behavior.”
~ But the bottom line is we're talking about
nice Yuppics here. Not the kind of people you saw
in Wall Sireet but the new, reconstituted kind you
see today in sappy, but increasingly prevalent,
cinematic miscarriages like The Doctoror Regarding
Henry. Is the social climate rally changing?

"I don’t buy it,” Chicago Tribune colunmist
Bob Greenc, the man credited with coining the
term “Yuppie,” 1ol The Resident.

“The word “Yuppic’ was in-
vented as a derogatory term,”
Greene said. I mean, did you ever
har anyone use the term as a
compliment? That generation was
always described with ncgative
terms. Even ‘hippic,” which has
taken on a romantic nostaigiz, was
originally meant to derride. And
today, you never hear somecone
who's proud tosay ‘I'ma Yuppie.”

Excepr Charles Failla.

Let's face it, we all know a
Scuppic. He's usually that annoy-
ing person who yells at you when-
ever you buy IBM (military and
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spill> And you shouldn't be using

unrenewable fucl anyway!). And then when you hit
back thathe’s not exactly living ascetiaally, he'll tell
you about his all-Green investment strategy.

But to Failla, there’s nothing wrong with
that. *If | can make money without screwing
people, I'm happy.”

There's no schirzophrenia in having a socially
conscious component and a Yuppic component of
one’s personaliry, according to Failla. And he backs
that up by donating a portion of his Scuppic poster

sales 0 communicy-based charities.
The rest will go towards his flying lessons and
his new computer.



